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JUDGES / SCORE SHEET 
Social Media Video Competition 2016
Criteria Definition Weight Exceeds Standard   (4 Points)
Meets Standard                
(3 Points)
Approaches Standard                                            
(2 Points)
Does Not Meet 
Standard  (0 Points)
Raw 
Score
Actual 
Score
Creativity Does the video present new 
ideas in a unique or 
unconventional way? Is the 
content of the video original 
and expressive?
25% Video is ground-breaking in its 
approach to the topic and feels 
fresh and highly expressive. 
Video demonstrates 
creative approach to the 
ideas. Ideas are original.
Ideas in the video are 
somewhat creative but 
may not feel unique or 
unconventional.
Ideas in the video are 
not original or are 
difficult to understand. 
Persuasiven
ess of 
Message
How well does the video 
convince the viewer that voter 
engagement is important? 
Are the ideas in the video 
thought-provoking?
25% Video is an engaging and 
exciting experience for the 
viewer. Viewer is left wanting 
more.
Video is able to convince 
the viewer of topic's 
importance. Ideas in the 
video are thought-
provoking
Video falls short of 
fully convincing the 
viewer. It evokes little 
response afterward.
Video fails to convince 
viewer of topic's 
importance and/or is 
confusing or unclear in 
its message. 
Quality of 
Information
Is the video informative? Is 
the information contained in 
the video factual and 
accurate? Is the video fair and 
unbiased in its approach?
25% Video goes above and beyond 
in its thoroughness. It is both 
highly informative and fair.  
There are no factual errors.
Video has no factual 
errors or biases. It is 
informative. 
Video may show some 
bias or misinformation 
but overall 
information is 
acceptable. 
Video contains gross 
factual errors or biases. 
Video is off-topic. 
Visual 
Quality
How clear are the images in 
the video? Do the visuals 
serve to enhance the message 
of the video?
10% Video images have strong effect 
on overall message of the 
video. The tone of the visuals 
lend themselves nicely to the 
persuasiveness of the piece. All 
visuals are clear.
Visuals lend themselves 
nicely to the message. 
The tone of the video 
matches the piece. All 
visuals are clear. 
Video may have 
moments of low 
quality or may have 
moments that do not 
support the overall 
message of the video
Video images are 
difficult to see and/or 
off-topic.
Audio 
Quality
Does the audio in the video 
support the persuasiveness of 
the message? Is the audio 
clear and at an appropriate 
volume?
10% All audio selections have strong 
effect on overall message of the 
video. The tone of the audio 
lends itself to the 
persuasiveness of the piece. All 
audio is clear and easy to hear.
Audio lends itself nicely 
to the message. The 
tone of the audio 
matches the piece. It is 
clear and easy to hear.
Some audio may be of 
low quality or have 
moments that do not 
support the overall 
message of the video.
Audio is difficult to 
hear and/or off-topic.
Follows all 
contest 
Rules
Do the video and its creator(s) 
adhere to all rules set forth in 
the contest?
5% N/A Yes, the video follows all 
contest rules.
N/A No, the video does 
not follow all contest 
rules.
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